MEMORANDUM 


June 3, 1992 
Thomas Serfass, Mercantile Money Museum 
Therese Meyerhoff, Public Affairs 


RE: News Release on New Exhibit 


Attached is a draft of the release on the new Russian and Soviet 
money exhibit, using our standard format. I have abbreviated the 
information you sent quite a bit, but I think I have retained the 
important points. If you would like to add or change something, 
please let me know. I will not send this out until I hear from 
you. 


I have also attached a list of the publications to which I would 
recommend we send this. I am sure you probably have some 
additional trade magazines that would be interested in the story, 
perhaps some travel magazines. Are there magazines or papers 
devoted to coin or banknote collectors? Would you want to add 
those publications to our list? 


I will be meeting this Friday with our public relations consultant 
to discuss the creation of an overall promotional plan for the 
museum. Once we have got some more ideas, I will be back in touch 
with you to see if you think our suggestions will work. 


I have already referred one woman to you who was organizing summer 
classes and tours for students in the St. Louis Public School 
System. I hope you were able to make suitable arrangements for her 
- it sounded like a potentially large audience. 


I look forward to receiving your comments. 


For Immediate Release 
June 3, 1992 


For more information: 
Thomas Serfass, 314/421-1819 
Mercantile Money Museum Opens New Exhibit 
The Mercantile Money Museum has opened a special exhibit 
entitled "Empires Lost: Money from Imperial Russia and the Soviet 
Union". The special pieces from the Eric Newman collection date 
from as far back as 1721 to as recent as the last weeks of Mikhail 
Gorbachev’s administration in 1991. The variety of images reflect 
the tumultuous change experienced in Russian and Soviet history. 
Some of the highlights of the exhibit include French 
counterfeits of Russian rubles used by Napoleon’s army when he 
invaded Russia in 1804, Imperial Russian notes adorned with the 
portraits of Catherine the Great and Peter the Great, and a 
banknote with 11 different languages or dialects, dramatically 
illustrating the breadth of diversity of the former Soviet Union. 
The many different images of Vladimir Lenin reveals the high regard 
held by the founder of the Communist government. 
This special exhibit will run through September 15, 1992. The 
Mercantile Money Museum is located on the podium level (the second 


floor) of the Mercantile Tower at Seventh and Washington Streets. 


It is open 9:00 a.m. to 4:00 p.m., seven days a week. There is no 


charge for admission. 


MEMORANDUM 


August 5, 1992 

Tom Serfass, Mercantile Money Museum 

Therese Meyerhoff, Dept. of Public Affairs 
RE: Promoting the Money Museum 
I just received approval to move ahead on the proposal I submitted 
to promote the Money Museum. I am enclosing a copy of that plan. 
As you’1ll see, I will be looking to you to help me with some of the 


promotional activities. I will need you to let me know when a 
special exhibit will be opening, send out brochures, etc. I also 


plan to direct requests for tours directly to you. You might even 
find yourself answering a few questions from the media, teachers, 
etc. I hope you’re willing to take on a little extra work! 


How can I get a large supply of the Money Museum brochures to send 
out to visitors centers, teachers, etc.? Are they in the stock 
room? What stock number? 


I will keep you posted on my progress and copy you on any 
correspondence that might result in increased traffic or phone 
calls to you. 


Give me a call at 425-2617. Thanks for your help! 


Sancorporicn PO. Box 524, =RCANTIL= 
Inc. St. Louis, MO 63166 Bank 


PATRICK STRICKLER 
Senior Vice President 
Public Affairs 
314-425-3835 


August 10, 1992 


Eric P. Newman 

Eric P. Newman Numismatic Education Society 
6450 Cecil Avenue 

St. Louis, MO 63105 


Dear Mr. Newman: 


Enclosed for your information is a copy of a public relations plan 
for the Mercantile Money Museum. It is our goal to increase the 
visibility of this fine collection within our own community, with 
the intended result of increasing the number of visitors to it. 


We hope through our communications efforts that teachers and the 
general public will come to recognize the educational and cultural 
value of your collection. The fact that it is so well-regarded by 
other numismatists should certainly make our task that much 
simpler. 


I hope that you agree with our plans for the museum. I will keep 
you updated as progress is made. 


Patrick Strickler 


Thomas H. Jacobsen 
Ralph Babb 
Therese Meyerhoff 


Enclosure 


MERCANTILE MONEY MUSEUM 
PUBLIC RELATIONS PLAN 


INTRODUCTION 


The Mercantile Money Museum offers unique public relations 
Opportunities for the bank because of the very nature of the 
museum. There are no other attractions like it anywhere in this 
area. Several characteristics set it apart: its small size, its 
Singular focus, its location within a corporate headquarters, its 
relevance to both historic and current events. 


There are many reasons for the public to be interested in the 
Mercantile Money Museum. Unfortunately, there are probably very 
few people who even know of its existence. This campaign is 
designed to change that. By promoting the Money Museum and its 
uniqueness, we also promote Mercantile’s vision and dedication to 
serving its community in a variety of ways. 


OBJECTIVES 


Our objectives in this campaign are as follows: 


1. To increase awareness of the Money 
Museum. 


To increase the number of visitors to 
the Money Museum. 


To further develop Mercantile’s image in 
the community as a corporate citizen 
devoted to serving its neighbors. 


AUDIENCE 
Our audiences are made up of the following groups: 
1. Parents 
2. Educators 
Bank Customers 


Tourists 


MESSAGE 


We have one primary message: The Mercantile Money Museum is 
a unique learning experience for children and adults alike; it is 
a place devoted to information on currency, its history and its 
place in society. 


STRATEGIES 


The strategies we will employ to communicate our message are 
as follows: 


1. Use of the media through publicity efforts to 
reach large audiences. 


Distribution of information through visitors’ 
centers. 


Direct communications with audiences. 


TACTICS 
Medias: 


1. Issue news releases whenever the_- special 
exhibits change or other newsworthy events are 
to take place. 


Develop story ideas for the media, such as 
little known St. Louis attractions or as a 
different kind of activity for parents to share 
with their children over summer vacation. 


Target the "special features" media: 
television’s morning and noon shows, weather 
forecasters, the Kids’ Page of the Post- 
Dispatch, "Dollars & Sense" page of the Post- 
Dispatch, Channel 9’s "Mr. Potter’s Travelling’ 
Adventure Show". 


Target travel publications: AAA and Amoco Motor 
Club magazines. 


Target numismatic publications. 
Create public service announcements for use on 


radio stations; KMOX and KLOU are the most 
likely stations to target. 


Visitors’ Centers: 


1. Keep standard visitor information distribution 
centers stocked with brochures on the Money 
Museum. These would include: the downtown 
visitors center, thes 8e: Louis Centre’s 
information booth, the RCGA, the Baseball 
Museum, the Federal Reserve Bank, other small 
museums and attractions. 


Create a reciprocal relationship with related 
sites to refer visitors, e.g., the Federal 
Reserve Bank or the Old Court House. 


Direct Communications: 


1. Promote the museum to Mercantile employees 
through internal publications. 


Post small signs in St. Louis bank facilities, 
alerting our customers to the special displays. 


Send information on the Money Museum to schools, 
day care centers and other educational resources 
and include suggestions on how the museum fits 
into their curriculum. We can also develop 
supplementary materials, e.g., a page depicting 
the museum’s attractions for children to color. 


STAFFING 
Media Contacts: 
Therese Meyerhoff in the Department of Public Affairs will work 


with Tom Serfass, Manager of the Money Museum, to prepare news 
releases. 


Visitors’ Centers: 


Therese Meyerhoff will make the initial contacts; Tom Serfass will 
be responsible for follow-up. 


Direct Communications: 


Therese Meyerhoff will work with Mercantile personnel for 
Mercantile outlets. 


ERIC P. NEWMAN NUMISMATIC EDUCATION SOCIETY 


6450 Cecil Avenue, St. Louis, Missouri 63105 


August |8, 1992 


Mr. Patrick Strickler 

Senior Vice President 
Mercantile Bancorporation Inc. 
P.O. Box 524 

St. Louis. MO 63166 


Dear Mr. Strickler: 


| was very pleased to receive your August 10, 1992 plan for the promotion of the 
Mercantile Money Museum. Its functions were thoroughly analyzed, and your 
suggestions as to how to improve it as an educational institution and as a goodwill 
item for the Mercantile Bank were excellent. 


You will have the full cooperation of Tom Serfass, and | will be available at times 
where you believe | can be of benefit. 


We have had substantially increased visitation this summer, and the weekend openings 
have made it possible for a a broader group of people to enjoy the facility. 


COINAGE, a nationally distributed monthly magazine written in Los Angeles, 
wants to write an article on the Museum and contacted me last week in that connection. 


| thank you again for the thoughts which went into the preparation of your improved 
public relations plan. 


Sincerely, a 


f 


f 
. es 


Eric P. Newman 


Therese Meyerhoff August 4, 1993 
Public Affairs Officer 

Mercantile Bank, NA 

One Mercantile Center 

St. Louis, MO 63101 


Dear Therese: 


A unique opportunity has arisen and we would like the bank’s 
input as to the idea and also as to possible financial 
participation by the bank. 

Luminaro has produced a program on coins for the Smithsonian 
Institution on CD-I which includes pictures and discussions on 
coins along with interviews with some experts in the field who 
include Alan Lovejoy, Joseph Lasser and Eric Newman. The 
interactive CD contains four hours of material which patrons can 
access selectively. I am sure you are familiar with this 
technology. 

This program is being sponsored by Phillips Electronics of the 
Netherlands. The entire cost of the package is less than one 
thousand dollars. Phillips will deliver to us a cD player ($420) 
and a 26 " color monitor (TV) with remote ($449) and the only other 
costs associated would be to anchor the remote or to install a 
mouse to use instead of a remote control. Phillips is interesting 
in testing these products in a relatively high use environment 
rather than the current in home usage. 

The contact person at Luminaro is Ginny Rice (703) 739-9458 
and she can obviously provide many more details than either myself 
or Mr. Newman. Please feel free to contact her at any time. 

I look forward to hearing your thoughts on this matter. Thanks 
for the continuing support and cooperation. 


Sincerely, 


Thomas Serfass 


Mercantile Mercantile Tower 5 ; NI — ry CA nt 4 —_ 
Bancorporation P.O. Box 524 mom __= 
Inc. ; St. Louis, MO 63166-0524 Ee 5 mK 


GAIL H. PARTAIN 


Senior Vice President May 6, 1996 
314-425-8272 


Mr. and Mrs. Eric P. Newman 
Eric P. Newman Numismatic 
Education Society 

6450 Cecil Avenue 

St. Louis, MO 63105 


Dear Mr. and Mrs. Newman: 


Thank you for coming downtown to ‘meet with Tom Jacobsen, Richard Goldberg and 
me. It was nice to finally meet you after talking several times by telephone. 


As we indicated in our meeting, the demolition of the Ambassador Building and the 
construction of our new Urban Plaza have prompted us to reassess our space needs. With the 
elimination of the restaurant and newsstand from the Mercantile Tower first floor, to create a 
new entrance into the Tower, the Podium Level becomes a logical place to relocate those 
services. We feel that we’re no longer ina position to provide you with Mercantile Tower 
space on a rent-free and maintenance-free basis as we’ve done these past 20 years. 


To confirm our discussion, we agreed to establish a deadline of Spring 1997 to have the - 
Podium Level space vacated by the Money Museum. So we will have a full year to work 


through the transition, up to the termination of the Museum Agreement, effective May 6, 
1997. 


During the next few months we will be completing a comprehensive assessment of all 
facilities owned by Mercantile. We will be happy to work with you in identifying a possible 
new location for the Money Museum; this will include an assessment of possible alternative 
Mercantile facility locations. However, as we discussed the other day, with space ata 

| premium in our banking locations, this may not be feasible. In the meantime, we will revisit 
the maintenance and repair issues you mentioned during our meeting. 


Please don’t hesitate to call if you have any questions or suggestions for a new location 
for the Money Museum. 


Sincerely, 


Thomas H. Jacobsen 
Richard H. Goldberg 


